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	NATIONAL POLICE CHIEFS’ COUNCIL - JOB DESCRIPTION






	

	

	1.  Job Details

	Job Title: 
	NPCC VAWG – Operation Soteria Bluestone Implementation Strategic Engagement Lead

	Reports to: 
	NPCC Head of Communications

	Grade
	Band B

	Vetting Level
	NPPV3 / MV SC

	Location
	This is a hybrid role working from home.  This is a national role and there will be a requirement to attend meetings in locations throughout the UK.




	
2. Organisation Chart
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	1. Job Purpose

	
1. Develop and deliver an insight-led communications strategy in support of policing in implementation of the Operation Soteria Bluestone (OSB) national operating model (NOM) to build trust and confidence in the OSB programme within policing to:
· Contribute to improved confidence of women in the police response to rape and sexual offences
· Ensure stakeholders for the programme are provided with updates that meet their needs (including those within the third sector, internally with forces and externally with partners)

2. Build and maintain effective channels for dialogue with stakeholders ensuring that resulting insight is shared and influences future activity.

3. Lead on the development and maintenance of branding and messaging that reflects audience insight and ensure the programme is consistently presented across all work streams and channels.

4. Commission or create content that informs and engages priority audiences and tailor to the communication preferences of target audiences.   

5. Provide support on media engagement and management of complex and high-profile risks and issues related to the implementation of OSB and the police response to rape and sexual offences.

6. Represent communications at executive level meetings with NPCC leads and other chief officers, forces, the Home Office and the College of Policing.

7. Build successful partnerships (with police forces and other stakeholders) to coordinate and amplify communications and reach target audiences.

8. Work with NPCC and College of Policing, other stakeholders and partner organisations to share and coordinate activity.

9. Report on progress, risks and issues, identifying and implementing solutions.  
 
10. Lead by example, role modelling ethics and values, and visibly demonstrates self-motivation, energy, creativity and a commitment to high-quality communication.

11. Convey positivity and enthusiasm in meeting the challenges of difficult or complex changes and tasks, encouraging and supporting others to do the same.

The success of communications will be influenced significantly by the partnership buy in and active support and amplification of communications so the Strategic Communications Lead will need to build strong partnerships and influence stakeholders to generate support. This will see the Strategic Communications Lead working closely and collaboratively with organisations including, but are not restricted to:
· Police forces
· The VAWG sector
· Home Office and other government departments
· Association of Police and Crime Commissioners (APCC)
· Crown Prosecution Service (CPS)
· Her Majesty’s Inspectorate of Constabulary and Rescue Services (HMICFRS)



The Strategic Communications Lead will manage complex, high profile and politically sensitive issues.  Their decisions and delivery have national implications with the potential to impact both positively and negatively on the reputation of the whole police service and its relationship with communities. 

· This is a demanding role and will require the post holder to be readily available outside normal office hours and potentially at weekends.

· High level decision-making is required, and the post holder will need to call constantly on their problem-solving skills.

· The job holder will work closely with the VAWG strategic communications lead to ensure consistency of message whilst working on their own initiative and escalating issues within governance structure as required.

· They will have an empathetic and respectful approach to understanding the context and sensitivities and to the lived experience of women especially victims and survivors and Black and minoritised women.






	2. Knowledge, Skills and Experience

	Essential criteria

Qualifications
· A degree, or demonstrable equivalent experience, and membership of a relevant professional body. (A)

Experience
· A strong track record of managing, creating and delivering successful and innovative communications, campaigns and content. (A)
· Extensive experience of using a variety of communication methods and channels and ability to provide advice on most appropriate channels dependant on context and audience insight. (I)

Knowledge
· Excellent news and political acumen and deep understanding of the range of media. (A)
· Good understanding of the principles and practicalities of effective stakeholder engagement. (I)

Skills and attributes
· Highly developed strategy skills with an ability to shape communications strategy on complex and sensitive issues and find creative solutions to communications challenges. (A)
· Confident in gathering, commissioning and using audience insight, data and analysis to shape strategies, and in evaluating communication including defining evaluation measures and methods. (A)
· Proven ability to project manage from start to finish, managing multiple complex communications deliverables and delivering to tight deadlines. (A)
· Strong organisational skills with the ability to deal with fast-moving conflicting demands, changing priorities and a heavy workload with a willingness to work flexibly. (I)
· Interest in and understanding of tackling violence against women and girls and motivated by improving the police response to it. (A)
· Has an empathetic and respectful approach to understanding the context and sensitivities and to the lived experience of women especially victims and survivors and Black and minoritised women. (I)
· Excellent interpersonal skills.  Highly adept at influencing, problem solving and providing constructive challenge at senior level. (I)
· High level analytical and reasoning skills.   Ability to think strategically, evaluate complex, nuanced information and issues, take account of the bigger picture, understand linkages and interdependencies, and taking a logical and structured approach to problem solving. (I)
· Highly developed communication skills and ability to write for a range of audiences and channels. (I)
· Confident presenter, making recommendations and giving strategic advice including at board level. (I)
· A strong ethos of professional development and active engagement through professional groups and/or self-driven training. (I)

Desirable
· Knowledge of the structure of UK policing and government. (I)
· Experience of delivering campaigns or communications for a change programme (A)
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